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"As audience behavior has changed, OTT platforms are more of an

opportunity for television stations than a disruption. The audiences don't

watch television much anyway, no matter how many platforms there are.

As a result, the television industry must adapt and change."

“I believe that other countries certainly still want Thai content, and the demand will continue to

increase as well because Thai people can produce good-quality content at lower prices. And at

the same time, there is an increasing number of available platforms for Thai content creators.”

.



“In the past, to watch a movie, you had to go to the cinema, rent a

VDO tape, or buy a CD. CDs were quite expensive, so many

people bought illegal CDs instead. OTT platforms allow the

audiences to watch content through applications easily. If you are

satisfied with the service, you can subscribe and pay a reasonable

price. Some applications do not even charge money. One of the

results is a reduction of copyright problems. It is obvious that

illegal CD businesses are not common like before.”

“Small and medium enterprises barely had a chance to be recognized because they could

not afford to advertise their products on television. Without the advertisement, the products

were hardly known by people. Now, these businesses have an opportunity to be recognized

through OTT platforms with only 5-figures of money. Hence, they have chances to grow by

advertising their products to broad audiences without spending a lot of money.”

“Television advertisement is an effective way to be recognized because a lot of people can

access television. Once your advertisement is broadcasted, it is nationwide. Therefore,

television advertisement is suitable for mass products. On the other hand, television

advertisements cannot guarantee that niche products will reach the target group. This might

cause a lot of waste. Meanwhile, advertising through OTT platforms can directly reach the

target group without causing too much waste and paying a lot for television advertisements.”



•

•

•

•

•

•

•

•

•

•

•

•

•

•

•





In 2020, 

the OTT Video industry created 45,106 job positions 

with a total economic impact of 74 billion THB, 

accounting for approximately 0.47% of total Thai GDP. 
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